


CREDENTIALS



GanForHire Brand Solutions is a branding and communications entity 
built on a set of beliefs that form the basis of accountable, logical and 
process-driven branding. These beliefs are the driving force behind each 
and every branding activity, and form the basis of all our branding  
communications solutions. 

1 The marketplace isn’t changing; it has changed.

2 Change is the only constant.

3 Parity exists in all market categories; therefore branding is not   
 a luxury but a necessity.

4 The brand is no longer about perception, but experience.

5 It is no longer about exposure, but engagement.

6 It is not just what the message says, but how and where it is delivered.

OUR BRANDING BELIEFS



Some of Our Work



  
 

  with an Old Twist
We positioned and redesigned the corporate logo of 
Southern Unit Trust to occupy the "Retirement 
Specialist" niche. This caught the attention of 
Branding Specialists and was cited as a case study in 
the book "Branding in Asia" by Dr. Paul Temporal.

New Investment Giant
Creating a

Southern Unit Trust





In a category where patronising promises, shock tactics and 
gloom & doom stories are the norm, we invited people to 
‘Celebrate Life’. For the first time in Malaysia, viewers were 
introduced to a ‘feel good’ insurance company.

with a Unique
advertisingInsurance

Emotional Proposition

Hong Leong Assurance









AMEX credit card
Malaysia’s

 
1st

Ask anyone how they would improve on an American Express card, 
and they’ll probably say “Line of Credit”. So when Amex found a 
financial partner in Hong Leong Bank, they were ready to launch a 
product that the market has already been waiting for. Our task was 
a straightforward announcement ad.

Surprisingly, it won international acclaim from American Express 
Corporate in USA for Best New Product Launch. Did we hit on 
something that others overlooked?

Hong Leong Bank American Express





While other theme parks were marketing tangible descriptions of 

their rides, we enticed people with a vivid experience of how the 

ride actually felt.

Malaysia’s premier

Genting Theme Park 

tourist destination 

Genting Malaysia Berhad



Before



After



  
 

When Dato' Alan Tong returned from his 
sabbatical after selling off Sunrise, we helped him 
posture and design the new logo of his company, 
Bukit Kiara Properties (BKP), and subsequently 
launched his maiden project Aman Kiara

 A Triumphant Return  
for a Property Juggernaut

Bukit Kiara Properties







Staking out
new ground

In Malaysia, adidas is so strongly associated with 

football that their other product lines are sometimes 

overshadowed. To position adidas as a ‘running’ 

specialist, we produced this campaign for their 

Footscan System. People came in droves to identify 

their foot type, and conveniently ended up buying 

adidas running shoes.

Adidas





Personifying Sunrise

Most Desirable Employer 

as the country’s  

Sunrise Property Berhad

When Sunrise Berhad, an award-winning developer listed as one 
of Forbes Asia’s “Best Under US$1billion” turnover public listed 
companies, hired us to do a simple recruitment ad, we took the 
opportunity to create a corporate campaign that would posture 
them as a premium, over-achieving employer in order to attract 
the best talent in the business instead.  





Successful Warrants 
IDEA behind  

Discovering the Big
 

Kenanga Investment
Bank Berhad

While call warrants are usually marketed based on hearsay and 
speculation, Kenanga Investment Bank Berhad decided to instead 
provide investors with sound financial advice, tools and 
information to take the guesswork out of warrant  investment. 
Thus Naga Warrants was born. Through an in-depth research 
process and internal branding initiative, we developed the IDEA 
platform, essentially the true strength reflected in four core values; 
Insightful, Dynamic, Empowering and Approachable.





Ultimate Driving Machine 

Brand Experience for the

Creating The Ultimate
 

Auto Bavaria

We were approached by Auto Bavaria, the country’s leading 
BMW dealer and sole distributor of Mini and Motorrad vehicles, 
to fortify their brand experience by creating, implementing and 
monitoring a brand internalisation programme. Additionally, we 
were also assigned the entire externalisation campaign for Auto 
Bavaria’s 20th Anniversary celebration upon completion of the 
internal awareness initiative.







  
 

Tigges Fastener Technology

Tigges Fastener Technology is a leading-edge
provider of customised fasteners, but like 
most manufacturing companies it had no 
brand or personality of its own. We helped 
create a holistic branding programme to 
enable it to become a name that was 
synonymous with uncompromising quality, 
likening the process of creating a fastener to 
that of crafting a bonsai. This helped the 
brand stand out at roadshows and 
exhibitions, offering an alternative take on 
the (literally) nuts and bolts approach of 
most fastener companies.

 From best-kept
manufacturing secret to

premium quality customised
fastener brand. 







  
 

Green Packet

Green Packet was looking to position itself 
as a prominent global player in the WiMAX 
solutions category. In order to make the 
world sit up and listen, we created a holistic 
branding campaign for Green Packet built 
on the platform of “New Horizons”, 
establishing the brand as a market leader that 
would create breakthroughs in every part of 
its business through its cutting-edge 
technology, experience and expertise.

        Creating New Horizons  

             for a cutting-edge WiMAX player. 







  
 Wencheng Gongzhu

International Foundation

We worked with renowned Tibetan Buddhist 
spiritual master and scholar, His Eminence 
Shyalpa Rinpoche, and his team to establish the 
Malaysian chapter of an organisation under his 
purview, the  Wencheng Gongzhu International 
Foundation. Before we could garner support for 
the foundation, we realised that we needed to 
build up a conversation around Rinpoche and 
his unique perspective on spirituality. This 
culminated in an event that attracted around 
1,000 participants, with Rinpoche speaking on 
“Living Fully & Joyfully”. 

        Helping a Spiritual Guru  

spread the word on Living Fully & Joyfully.





  
 

Awana Hotels & Resorts

We found that all Awana properties came 
with one distinctive trait; great wide open 
spaces overlooking breathtaking natural 
scenery. Based on our insight, we positioned 
Awana as the resort brand built on a 
foundation of freedom. This was reflected 
in all of the brand's communications; just as 
the actual destinations were clutter-free, so 
everything from its print ads to brochures 
and website reflected a feeling of 

spaciousness and boundless freedom.

 A Resort Chain experiences

Freedom
from a generic, over-populated marketplace.





KEY CLIENTS

Awana Hotels & Resorts

Genting Malaysia Berhad

Great Eastern Life Assurance (M) Bhd

Green Packet Berhad

Multimedia Development Corporation Sdn Bhd

Sejahtera Foundation

Sime Darby Motor Division Sdn Bhd

Tigges Fastener Technology (M) Sdn Bhd

Wencheng Gongzhu International Foundation

UMW Advantech Sdn Bhd

UMSC
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